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(Surface Development Technique for Textile Materials)
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(Characterization and Analysis for Textile)
msieszsinliuurdulagnnseeniuy

(Fashion Trend Analysis and Design)
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(Ready-to-wear Prototype Analysis)
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(Innovation Management in Textile and Fashion Business)
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(Innovation Management in Textile and Fashion Business)
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(Value Creation in Textile Industrial Technology and Merchandising)
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(Fashion Branding and Retailing)
medengAnssufuslaamamaluladgnavnssuuaznisinnsaudndme

(Consumer Behavior Research in Textile Industrial Technology and Merchandising)
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(Special Problems)
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01055595 mMsAnwAuAINdase
(Independent Study)
AN93UYI183IYT

01055511  Anermansuazmaluladansmnssudae
(Textile Science and Industrial Technology)
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Science and technology of fiber, yarn and fabric. Influence of structural feature on properties
and performance of textiles. Processes and industrial technology of textile production.

01055512 Tassa¥rauazdugruinerveaduledme
(Structure and Morphology of Textile Fibers)
TassafrsuaznsdatesdidduanaveudulesssunfnasiduloUseivg duguinerveadule
anvaslanizvendn andundn dvdwavesnszuiunisudnselasiadarduguineveaduly
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Molecular structure and arrangement of natural and man-made fibers. Morphology of fibers:
crystal characteristic, crystallinity.  Influence of manufacturing process on structure and
morphology of fibers. Relationship between molecular structure, morphology and properties of
textile fibers.
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(Clean Technology in Textile Industry)
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Concept of clean technology in textile manufacturing process. Selection of materials and

chemicals in textile production for less environmental impact. Ecological design for textile

production process. Environmental laws and regulations.

3(3-0-6)

3(2-2-5)

3(3-0-6)

1-3

1-3

33

3(2-2-5)

3(3-0-6)

3(3-0-6)



01055521

01055522

01055523

01055524

01055525

walulagnisuandudauwasii

(Yarn and Fabric Production Technology)
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Yarn and fabric structures. Technologies in fiber preparation, carding and yarn spinning. Modern
production methods for woven, knitted, and nonwoven fabrics. Effects of technical processing

on yarn and fabric properties.
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(Industrial Technology of Textile Chemistry)
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Principles and industrial process of textile chemistry. Textile preparation before chemical
processes. Chemical characteristics and properties of colorants, auxiliaries and finishing agents
for textiles. Dyeing, printing and finishing technology in textile industry. Chemical selection for

application in textile chemical processes.
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(Industrial Technology of Natural Fibers)
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Types, physical and chemical properties of natural fibers. Industrial production processes of
textiles from natural fibers. Production technology of yarns and fabrics from natural fibers.
Industrial technology of coloration and finishing of natural fibers. Innovation and industrial

production development.
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(Technical Textiles)
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Principles and importance of technical textiles. Properties of textile materials for particular
uses. Principles of material selection and production of textile products for particular uses.
Innovative technology in technical textile manufacturing. Trend and development of technical

textile industry.
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(Materials for Apparel and Product in Fashion Industry)

Y

anuazwadailtlugpaivnssuaseawiinanasunduiviuads nsfnyidulesssumfuasidulen

wywdasetu udne Tassaddmed meunazingn Tassasaded asduiuunnusaazuuuiily 7

TeluduAndesnuasnandom

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)



01055526*

01055527

01055541

01055551

01055561

Materials, and techniques used in the modern apparel and fashion industry. Natural and
man-made fibers, yarns, textile structures; woven and knit fabrics, sarment structure, practical

and decorative trims used in modern apparel and other products.
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(Surface Development Technique for Textile Materials)
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Surface design techniques on textile materials dyeing, staining, removing color, resists,

printing and transfer, fiber manipulations, fabric manipulations, embroidery, and

embellishments. Innovative creation and professional textile surface designs
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(Instrumental Characterization and Analysis for Textile)
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Principle of instrumental analysis. Analysis and characterization techniques in spectroscopy, chromatography,

microscopy, thermal analysis, and rheometry for textile science and technology research
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(Fashion Trend Analysis and Design)
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Methods of fashion design according to the analysis of market needs and brand’s target

customers. Origin of fashion and trend. Fashion trend developing process from emergence

through fashion consumers’ adoption. Fashion trend selection and application related to

brand identity, market and style.
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(Ready-to-wear Prototype Analysis)
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Methods of ready-to-wear prototype analysis. Construction techniques and appropriate

machinery usage. Pattern selection and alteration, fitting, fabric and component selection.

Costing based on industrial manufacturing.
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(Advanced Supply Chain Management and Logistics for Textiles and Apparel)
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Supply chain management for textile and apparel in domestic and global levels. Supply chain
design and operations, sourcing, logistic strategies, inventory management, information

requirements and management, warehousing and material handling systems.
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(Textile and Fashion Visual Merchandising)
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Principles of visual merchandising for textile and fashion products. Method of displaying,
lighting and mannequin selection. Principles and elements of art for attracting customers’

interest and increasing sale volume related to marketing strategy.
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(Textile Industrial Crafts Design and Management)
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Business potential analysis of SMEs textile industrial crafts in aspects of production capability,

design, product development and marketing. Textile industrial craft business development by

applying technology and design management based on local wisdom.
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(Innovation Management in Textile and Fashion Business)
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Theories with regards to the creation and development of innovation, synthesize the innovation

commercial businesses, factors of technological innovation in each dimension.Assessment and

make decisions on effective marketing. Principles of Intellectual property management.

nsadenuanlumaluladgnavnssunaznisdnnisiudndme 3(3-0-6)
(Value Creation in Textile Industrial Technology and Merchandising)
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New marketing strategies and marketing strategies planning. Management mechanisms in

value creation in fashion and textile business. Supply chain management in value creation

and value chain management. Trends and market analysis for textile product and fashion.

Product planning and management for creating value in textile and fashion industries.
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(Textile and Fashion Merchandising)
MENMSLAYITUUTEIMITauAYNITansALAAmedmiuamauniiuluUssnakazsewinasme ns
aunguauiiiinatesiugsfoundu uasinAnvesuusud SPUUYBINTRITIAT dausarhils Fuv
nsUsziliugonTY LaTNITIANISAUAIAIAST NITINLALULAZIBNIT anTIAT

Principles and systems of textile buying and merchandising for domestic and international
fashion markets. Creating a collection related to fashion business and brand concept. System of
pricing, profit margin, cost, sale volume and inventory management. Planning and method of

price marking-down.
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(Fashion Branding and Retailing)
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Principles of fashion branding. Roles and responsibilities of brand manager. Market needs and
target customer analysis. Brand design. Brand identity creation. Commmunication to target
customer. Domestic and international retail systems. Retail management and competitive

strategy analysis. Advertising and customer relationship management.

nmsidemeaganssuduilnamanaluladagnamnssuuaznnsdanisauddame

(Consumer Behavior Research in Textile Industrial Technology and Merchandising)
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Consumer research practices, theories, and applications in Textile Industrial Technology and
Merchandising. Consumer decision processes, consumer behavior models, and sociological,

psychological, and economical aspects of consumer behavior.
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(Research Methods in Textile Industrial Technology and Merchandising)
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Principles and research methods in textile industrial technology and merchandising, problem
analysis for research topic identification, data collection for research planning, identification of

samples and techniques. Analysis, interpretation and discussion of research result; report writing

for presentation and publication.
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(Independent Study)
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Independent study on interesting topic at the master’ degree level and compile into a written

report
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01055596  (3eaawrzynamaluladgnaunssunaznisdnnisiudndme 13
(Selected Topics in Textile Industrial Technology and Merchandising)
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Selected topics in textile industrial technology and merchandising at the master’ s degree level.

Topics are subject to change each semester.

01055597  &uwwn 1
(Seminar)
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seauUIgln
Presentation and discussion in English on current interesting topics in textile industrial technology

and merchandising at the master’s degree level.

01055598  UgymiiiAe 1-3
(Special Problems)
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Study and research in textile industrial technology and merchandising at the master’s degree level

and compile into a written repost.

01055599  Aneinwus 1-12
(Thesis)
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Research at the master’s degree level and compile into a thesis.
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