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(Research Methods in Accounting)
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Current issues in financial accounting, concept, accounting theory, measurement and recognition, financial reporting

and disclosures, problems and accounting practices.
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Financial reports. Business analysis. Reformatting financial statements. Operating and financing activities. Profitability
analysis. Growth and sustainability analysis. Earnings quality and earnings management. Fixing accounting numbers.

Forecasting from accounting
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Accounting concepts. Impacts of financial reporting standards on financial statements. Concepts, problems and case

studies related to revenue code, excise tax, and customs tax. Voluntary reports.
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Linkage between management accounting and business strategy. Strategic pricing. Profit planning. Cost and quality

control. Performance evaluation. Strategic decision making.

nss1eunsanaulanienisidu 3(3-0-6)
(Reporting on Financial Decisions)
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Accounting concepts for fair value measurement. Impairment and practices regarding to the recognition,

measurement, presentation and disclosure for financial decisions in accordance with financial reporting standards.
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Concepts and techniques related to information technology system development. Planning, business requirement
analysis, system design, and implementation with particular focus on accounting information systems. Concepts for

appropriate application of technology in information systems.
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(Accounting Data Analytics for Decision Making in a Digital World)
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Concepts of data and information in a digital world. Data analytics types and methods. Implementation of data

analytics and impacts on organization analytics-based decision making.
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(Risk Management and Controls in the Digital Era)
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Concepts of business risks and uncertainty in the digital era. Risk identification, including enterprise risk, strategic risk,
and cyber risk. Risk assessment and risk response. Risk treatment plan. Effective internal control for risk
management

in the digital era.
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Concepts of designing and presenting data in multi dimensions. Features of data visualization tools. Creating and

designing powerful reports and dashboards for user to make decisions and take action based on their business data.
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(Information Technology Controls for Management)
mmg’mmﬁﬂﬂ%wﬁLﬁm%aﬁ’umimUﬂuLwﬂIu‘Eaﬁmiaummaxmmsmaa‘u Mé’ﬂmaamsmuaumﬂuﬁjﬁm nantuns
muAulazaTRasumallaasauma msmuauiluiasnmsnuesueundiadu mslfiaiesleildreufiuneitaeluns
pyageuwmaluladansaune miﬂ’mﬂmLLa%ﬂ’]i(ﬂ3’3?]?18‘U’Nﬂii’]EJI@]ILa%’JWEEhEJ msm‘u@mmxmimmaaumsnﬁmﬁ
Aerdestumeluladansaume

Professional standards related to information technology controls and auditing. Principles of internal controls in
business. Principles of auditing and controls for information technology: general controls and application controls.

The use of computer-aided tools in IT audits. Controls and audit of revenue and expenditure cycles. Controlling and

auditing of IT fraud.
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Research principles and methods in accounting and problem analysis for research topic identification, data
collecting for research planning, identification of samples and techniques. Analysis interpretation and discussion; of

research result report writing for presentation and publication.
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Independent study on interesting topics at the master’s degree level, compile into a report and present in the final

oral examination.
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Presentation and discussion on current interesting topics in accounting at the master’s degree level.
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Study and research in accounting at the master’s degree level and compile into a written report.
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(Quantitative Analysis in Business)
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Planning, analyzing, techniques for decision making in business. Different quantitative methods applied in business.
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Marketing to the new economy. Marketing information system. Customer value and satisfaction. Marketing

management process. Analysis marketing opportunities, consumer and business markets. Identifying market segments

and targets. Creating brand equity and positioning. Marketing mix strategy. Creating sustainable marketing success.
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(Digital Age Strategy Marketing Management)
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Applying digital marketing principles and practices in the marketing place. Designing digital marketing strategies.

Planning and developing digital marketing plan. Implementing and controlling digital marketing program.
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Importance and characteristics of advanced organization communication focusing on technique of effective
communication in organizations. Applying communication skills for meeting, seminar, interview, solving conflict and

selecting appropriate channels and technology.
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(Human Behavior in Organization)
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Conceptual behavioural science. Organization and control’s influence on manager and staff behavior. Causes of
conflict and strategies for managing organizational conflict. The Process of organizational conflict. The process of

organizational change and staff development.



