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(Financial Management)
01140521  ©IRNITHATNISIANTT 3(3-0-6)
(Organization and Management)
01140522 miﬁmmil,%maqwﬁ‘ﬂﬁuuqq 3(3-0-6)
(Advanced Strategic Management)
01140531  msdanandntugs 3(3-0-6)
(Advanced Operations Management)
01140541 miﬁmmimsmmm%uqq 3(3-0-6)
(Advanced Marketing Management)
01140561  msdayfuimatugs 3(3-0-6)
(Advanced Managerial Accounting)
01140591  5edeUiFIRENNUITINITIAT 3(3-0-6)

(Research Methods in Business Administration)



- Ayneniden laddesndn 1 wiaefin
fandenFouneinannduinlanguivinds lidesndn 1 miwfn dehetreneivselud
NguIVINTRU

01140512  MITANULAENTIATIEAENNTNG 3(3-0-6)
(Investment and Security Analysis)

01140513  A1TRUTEMINUTEWNA 3(3-0-6)
(International Finance)

01140514  msdanisidsede 3(3-0-6)
(Risk Management)

01140515  A19RuUTMELY 3(3-0-6)

(Contemporary Finance)

01140598  Ugymiivaw(Special Problems) 1-3
NGUIYINITIANTT
01140523  msusmsmaasuudasluednig 3(3-0-6)

(Managing Change in Organizations)

01140524  vguieeAns 3(3-0-6)
(Organization Theories)

01140525  NMNIELAEANITLINGOUNNHIANYRITIAD 3(3-0-6)
(Legal and Social Environment of Business)

01140526  msdmnsgsRaiiemusiunwe s 3(3-0-6)
(Business Management of National Security)

01140527  a3u5ssulunsuIms 3(3-0-6)
(Ethics in Management)

01140528  HUsznaumsgsnavuIngey 3(3-0-6)
(Small Business Entrepreneur)

01140571  M159ANISNINGINTUYWE 3(3-0-6)
(Management of Human Resource)

01140572 msdansgaanvnsIuduiug 3(3-0-6)
(Management of Industrial Relations)

01140573 msdeanslussdmstugs 3(3-0-6)
(Advanced Organization Communication)

01140574 WgANTIUYAAATUBIANTT 3(3-0-6)
(Human Behavior in Organization)

01140575  M15\AFRTOSEMTULUITMT 3(3-0-6)
(Managerial Negotiation)

01140576 gundanagns 3(3-0-6)
(Strategic Leadership)

01140577  SYUUENSHUNANIGGSNA 3(3-0-6)
(Business Information Systems)

01140581  M5dANTSEsARTENINUTEINA 3(3-0-6)
(Management of Multi-National Business)

01140582  gsnaluglsy 3(3-0-6)
(European Business)

01140583  M1sANIT TR ITH 3(3-0-6)

(Managing Across-Cultures)
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UunmegsiavesUsemalunguedeu 3(3-0-6)
(Business Context in ASEAN Countries)

ﬁjﬁﬁ]LLasLLu’mNmﬁmmﬂmﬂixmﬂiuﬂ&jumﬁﬂu 3(3-0-6)
(Business and Management Practices in ASEAN Countries)

UsziutagtunsgsiavesUsemelunguendeu 3(3-0-6)
(Current Business Issues in ASEAN Countries)

Jymiiveie 1-3

(Special Problems)

ngudvInsIanismalulaguaznisuan

N33ANTUALAIUANAMAN 3(3-0-6)
(Quality Control and Management)

msdamsiaguazlegumu 3(3-0-6)
(Materials and Supply Chain Management)

AM5IANISlASING 3(3-0-6)
(Project Management)

MMTIANTUIATIURSIN 3(3-0-6)
(Hospitality Management)

nagnsuINITluesan 3(3-0-6)
(Hospitality Strategy)

msdansmalulad 3(3-0-6)
(Technology Management)

nsdanisuinnssulussdnsmeluladdugs 3(3-0-6)
(Innovation Management in High-Technology Organization)

Jymiiveie 1-3

(Special Problems)

Ng§aYINTAAN

NAgNSMTUATIEIIAIARUILNALALTINT 3(3-0-6)
(Consumer and Business Market Analysis Strategy)

MIANIINALNSNITAAINLARTVR 3(3-0-6)
(Digital Age Strategy Marketing Management)

nagnsmsnanszaulan 3(3-0-6)
(Global Marketing Strategy)

Yymnseaaiunagnsnsindula 3(3-0-6)
(Marketing Problems and Decision Marketing Strategy)

ANTIANITNITHAINUTNT 3(3-0-6)
(Service Marketing Management)

MIIANITNALNSNIIAUA 3(3-0-6)
(Strategic Brand Management)

ANTIANITDININITAAN 3(3-0-6)
(Marketing Channel Management)

AsIRnIsaedafngd 3(3-0-6)
(Logistics Management)

NagNSNSlU¥UILALNTANATINTVIBLUUYTUINIT 3(3-0-6)

(Integrated Advertising and Sales Promotion Strategy)
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01110501 Lﬂmﬁﬂﬂﬁm%mﬁmmﬁv’uga 3(3-0-6)
(Advanced Managerial Economics)
01140501  MIFIATILMTIUTIIUNNGIA 3(3-0-6)
(Quantitative Analysis in Business)
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01140513

NSAATIZATIUTUIUNNNGIAD 3(3-0-6)
(Quantitative Analysis in Business)
ML Mt wadamsdndulanigsia sudeuiBidaiinanuusie fldlunsgsia
Planning, analyzing, techniques for decision making in business. Different quantitative methods

applied in business.

N139ANIININITRUY 3(3-0-6)
(Financial Management)

mlesenlymmenisiu Ingldndnnisdanismenisiu msdwsigisiunu-Usnna-ils aeldanu
Hos nstagadmmaviiuasnsansuaelfanumsaifunnety malfivansmdadunsdunisuimsuan
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Analysis of financial problems by using principles of financial management. Analysis of Cost-
Volume-Profit under risk, measure of value of debt and equity under different situations. Using linear
program in cash management, working capital management. Long-term financing, capital budgeting and

evaluating rate of return from investment. Using case study in financial decision making practices.

NTAYUUAENITIATIZARENNTHE 3(3-0-6)
(Investment and Security Analysis)

LLmﬁﬂLﬁ'mﬁumiamu AAIANTISRULALUANNING YaA1lun1uan SnsmanauLnLLAYAILLFE
ngufnduvanning mlinseivdnming nMsussdiuyarvdnming nsuimsngundnninddmiuinamusie
gasuazan iy nsiauwasyssdiunanisaniuau

Concepts of investment. Financial market and securities. Time value of money. Risk and return.
Portfolio theory. Security analysis. Security valuation. Portfolio management for both individual and

institutional investors. Performance measurement and evaluation.

N1SRUsERINSUTEIA 3(3-0-6)
(International Finance)

U MANNIIMENsRUTENINUsEmA 1n3eslonansiudmiunsdanisanudes n153an13AIY
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Key international financial theories, financial instruments for risk management, exchange risk

management, international financing and investment issues, and political and country risk management.
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mMssansaandes 3(3-0-6)
(Risk Management)
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Risk, risk management, risk measurement, insurance and risk management, fixed income security

and risk management, portfolio theory and risk management, derivatives and risk management.

n1sRuTINETY 3(3-0-6)
(Contemporary Finance)

SITNAVIANWMIEU N uHFUNY N15UTETUYAAIMNINITIEY msfiaedeasnienisiiu n1sduiie
gInssusEnInUssmne Wtedagdumanisidu

Corporate governance for finance, agency theory, financial valuation, financial communication,

finance for international transaction, current issues in finance.

29ANISUAZNITIANTS 3(3-0-6)
(Organization and Management)
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Concepts of organization and management. Organizational environment.
Manager’s roles and managerial functions. Planning, organizing to establish an appropriate organizational
structure, leadership and controlling. Ethics and corporate social responsibility. Trends of organization and

management in the future.

n'ﬁﬂ"ﬂnﬁl,%anaqwﬁ'%"uqq 3(3-0-6)
(Advanced Strategic Management)
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Concepts related to strategic management. Strategic management process which includes
internal and external environment analysis, strategy formulation at different levels, strategy

implementation, and strategic control. Strategic leadership, ethics and social responsibility in strategic

management process. Current issues and trends in strategic management. Case studies.

msudnsnaasunlasluasdnis 3(3-0-6)
(Managing Change in Organizations)
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Concepts of managing change in organization, the evolution of management theory reflecting
the change perspective in organization, the significance of strategy and organization change, concept and

framework change management, role and leadership in change management.
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(Organization Theories)
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Concepts and principles of administration theory and practice. Analysis of case study in

business. Emphasis made on manager’s problems including planning, controlling and how to efficiently

solve the problem.

NOUINBUALAILUINADNNFIANVDIFIND 3(3-0-6)
(Legal and Social Environment of Business)
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Introduction of law. Courts and litigation. Alternative dispute resolution system. Torts and

product liability. Employment law, employment discrimination. Environmental law and international law.

N153ANTFINANDANNUAIVRIYIA 3(3-0-6)
(Business Management of National Security)
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National security and strategy; the relationship between national security, national strategy, and
business management; national strategy process under the changing of internal and external environment

of the country; case studies. Field trips required.

vsusssulunisuims 3(3-0-6)
(Ethics in Management)
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Professional standards and practices commonly acceptable. Learning to identify right and wrong
concepts in each society in order to be prepared to be an efficient executive of both private and public

sectors. Emphasizing social responsibility especially to environment, customers, personnel, and investors.

Case study, discussion, and project presentation.

gusznaunisgshavuingen 3(3-0-6)
(Small Business Entrepreneur)
A 4 o o Y as v =
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Concepts of entrepreneurship and entrepreneur. Seeking opportunities. Ways to new venture
opportunities. Business plan. Guerrilla marketing. Managing human resources. Operations and quality

management. Evaluating performance. Managing growth.
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(Advanced Operations Management)
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Operations process, planning and controlling, location selection, facilities, layout, work study,

standardization, wages setting, quality control, procurement and controlling to raw material, case study.

N15IANTITUALAIUANAMAIN 3(3-0-6)
(Quality Control and Management)
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Principles of quality management in the production of goods and services. Statistical quality
control techniques, total quality management, continuous improvement, control charts, sampling plans,

process capability, and quality standard systems.

n3InNsTaguaslgaunu 3(3-0-6)
(Materials and Supply Chain Management)
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Strategic issues in materials and supply chain management. Decision rules and guidelines for
materials and supply chain problems, purchasing, inventory systems, material requirements planning, Just
in Time manufacturing system, distribution systems, supply chain design and management strategies,

customer value management, cases study and current issues.

A159AN151ASINNS 3(3-0-6)
(Project Management)
nsdavilasanig mstmuadam nsmdeya nsimsizideya n13319lasints nsveeydlilasins
msmuiununalasns waensussdiunamusyuuresd iy, wandiiss lunmsiidulassnsiiiniweinssida
Project formulation, problem identification, information gathering and analysis, project study

report, project appraisal, project implementation and evaluation using CPM/PERT under limited resources.

nsIAN1sUSNslunsdn 3(3-0-6)

(Hospitality Management)
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Concept of operations management for hospitality organizations: lodging, food services, airlines,

meetings and recreation business.

NagNsUINSlaN3IN 3(3-0-6)
(Hospitality Strategy)
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Concept of alignment between business environmental forces, strategic choices, and firm

structure for value added to the shareholders of hospitality organizations.
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(Technology Management)
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Concepts of technology management, planning, system management, resource allocation.

Technological strategy to increase competency and capability of organization.

nsdamsudanssulussdnamaluladduge 3(3-0-6)
(Innovation Management in High-Technology Organization)
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Concept of disruptive technologies and their markets, patterns in the evolution of product
competition, product main function, discovery-driven planning for disruptive technology, linkage between

strategy and innovation, organizations’ capabilities for innovation and dimensions of technology strategy.

mﬂ"ﬂmimiﬂmﬂ%‘uqq 3(3-0-6)
(Advanced Marketing Management)
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Marketing to the new economy. Marketing information system. Customer value and satisfaction.
Marketing management process. Analysis marketing opportunities, consumer and business markets.
Identifying market segments and targets. Creating brand equity and positioning. Marketing mix strategy.

Creating sustainable marketing success.

nagnsn1siaszinanduilnauazgsia 3(3-0-6)
(Consumer and Business Market Analysis Strategy)
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Role and consumer behavior in digital age. Consumer research and customer satisfaction

measurement. Factors influencing consumer behavior. Models and theories of consumer decision making.

Consumer relationship marketing.

N133ANINAENSNITAAINLARITA 3(3-0-6)
(Digital Age Strategy Marketing Management)
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Applying digital marketing principles and practices in the marketing place. Designing digital
marketing strategies. Planning and developing digital marketing plan. Implementing and controlling digital

marketing program.

nagnsn1snanassaulan 3(3-0-6)
(Global Marketing Strategy)
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Emphasizing the concepts and theories of global marketing management. Global marketing
trends and environments. Analyzing and planning of global marketing strategy. Implementing and

controlling global marketing plan.

Uymmsnaiaiunagnsnisanaula 3(3-0-6)
(Marketing Problems and Decision Marketing Strategy)
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Nature of marketing problems and problem diagnoses. Types and methods in marketing
decision making. Procedures and requirements. Implementing decising making strategy on designing

marketing strategy and program.

A15ANISAITARINUSAS 3(3-0-6)
(Service Marketing Management)
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The importance of service sector. Characteristics and classification of services. Purchase process

and consumer expectations. Strategy and marketing mix. Loyal customer system. Service quality.

N153AN1INAENSAIIFUA 3(3-0-6)
(Strategic Brand Management)
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Brand building strategy through brand positioning, delivering brand equity. Planning for brand
design and implementation in marketing programs. Integrating marketing communications to build brand

equity. Measuring brand effectiveness and planning for growing and sustaining brand equity in the future.

N13ANITVBININITAAN 3(3-0-6)
(Marketing Channel Management)
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Marketing channel member selection. Designing new channel system. Marketing channel

through distribution center, retail institution, wholesale institution and other institution.

n1s3anTsaedafnd 3(3-0-6)
(Logistics Management)
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Roles and importance of logistics management to the economy and the firm. Components and
new concepts of logistics management. Integrated strategy of logistics activities in globalization; customer
service, purchasing, logistics information system, material flow management, inventory management and

transportation.
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naqws‘ﬂ'ﬁiﬂwmmazmsdaLﬁ%umﬁnmmuuﬂim’mﬁ 3(3-0-6)
(Integrated Advertising and Sales Promotion Strategy)
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Roles of advertising. Marketing communication and marketing management process. Advertising

agency. Advertising management process. Media planning and strategy. Sales promotion on consumer,

trade and sales-forces oriented. Effective measurment. Law, regulations and ethics related.

13Uy IUIMITTUGe 3(3-0-6)
(Advanced Managerial Accounting)
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Development of cost system data, accumulate cost flow for product costing ; analysis and
interpretation of cost system data, the importance of accounting information for planning and control ;

emphasis made on management decision making using accounting information.

N133ANINTNEINTUY LY 3(3-0-6)
(Management of Human Resource)
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The significance technical process of managing human resource, manpower planning,
recruitment of employees, standard of determination in selection, recruitment and personnel training,
process of personal training, method of management development, process of performance appraisal,

personnel evaluation and research, industrial relation, and motivation and personnel development.

N153ANITYAEMNTTUTUNUS 3(3-0-6)
(Management of Industrial Relations)
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Knowledge related to industrial relations in a business organization, government, and labor
union. Relationships between employers, employees, and labor union. Negotiation, collective bargaining,
labor dispute resolutions. Development of knowledge and understanding for managers in regards of the

importance of industrial relations.

nsfeasluasdnistugs 3(3-0-6)
(Advanced Organization Communication)
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Importance and characteristics of advanced organization communication focusing on technique
of effective communication in organizations. Applying communication skills for meeting, seminar,

interview, solving conflict and selecting appropriate channels and technology.
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WOANTIUYAARTURIANTT 3(3-0-6)
(Human Behavior in Organization)
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Conceptual behavioural science. Organization and control’s influence on manager and staff
behavior. Causes of conflict and strategies for managing organizational conflict. The Process of

organizational conflict. The process of organizational change and staff development.

N1519531wed MU UIINS 3(3-0-6)

(Managerial Negotiation)
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Concepts and theories related to negotiation. Strengthening and developing negotiating skills,
including initiative and persuasion skills, in order to enhance managerial efficiency. Practice by using role

play, personality training, and case study.

Junenagns 3(3-0-6)
(Strategic Leadership)
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Future strategic leader in uncertain condition, change and expectation of modern business.
Concept of leadership. Influences of leadership in business perspective. Characteristics of strategic

leadership. Development of strategic leadership and leading to change.

FEUUFTHUMANIGG SN 3(3-0-6)
(Business Information Systems)
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Types of data and information. Information system infrastructure. System analysis. Information
system management and application for business processing and decision making. Related security and

ethical issues.

N153AN5§IRATENIUTEINA 3(3-0-6)
(Management of Multi-National Business)
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International business economic and social environment, characteristic and organization
structure. General policy and planning formulation. Operations management, marketing, personnel,

finance and planning and control information system.
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(European Business)
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European Union. Business environment in European Union. Characteristics and structure of
European Union: economic, social, political, and institutional. Impacts of European Union on international

business.

ASIANTTTINIAIUGTIN 3(3-0-6)
(Managing Across-Cultures)
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Influence of national culture on management process, culture analysis, concepts and practices
of managing in different cultures, strategy formulation, human resource management, communication,

team management, negotiation, ethics and social responsibility, manager role and leadership in cross-

cultural management, business culture, and business practices in different culture.

vsunnnegsiavesUszmalunguandeu 3(3-0-6)
(Business Context in ASEAN Countries)

WAWIN1S wwlduuazunuInvesauauUsenvfuLiuedeng fusanlesdanunisdiiugsia lu

P
a &

2801a HundamelsedRmansuaraninwindouniigsisvestsemalunguendeou lusiuiasygna daay
Sansssu msdlesnisunases mnudiiusvesendeutuussmnedu 9

Development, trend, and roles of ASEAN in relation to business operations in the region.
Historical background and business environment of Southeast Asian countries in terms of economic,

social, cultural, and political aspects. The relationship of ASEAN and other nations.

ﬁjﬁaLLazLLu’JVl’h‘iﬂ'm'i'ﬂn’ﬁ’uas‘iiJs:L‘Vlﬂiumiua’lﬁlau 3(3-0-6)
(Business and Management Practices in ASEAN Countries)
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Business system and practices in ASEAN countries in various aspects including operations,
marketing, and finance. Management concepts and practices including general management, human

resource management, leadership, and business strategy. Case studly.

UszihulagunsgsiavesUsemalunguandeu 3(3-0-6)
(Current Business Issues in ASEAN Countries)
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Current issues and problems in business operations and management of ASEAN countries. ASEAN’s

current policies and practices and its impact on business operations in the region.
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(Research Methods in Business Administration)
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Research principles and methods in marketing, problem analysis for research topic identification,
data collecting for research planning, identification of samples and techniques. Research analysis, result

explanation and discussion, report writing, presentation and preparation for journal publication.

nsAnwIAUAIBEsY 3

(Independent Study)
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Independent study on interesting topic at the master’s degree level, compile into a report and
present in the final oral examination.
Fuuun 1
(Seminar)
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Presentation and discussion on current interesting topics in business administration at the

master’s degree level.

Usymiivay 1-3
(Special Problems)

msfinwAuaimansuimssissauliag v wasSeuseadoudusienu

Study and research in business administration at the master’s degree level and compile into a

written report.

Anenfinugd 1-12
(Thesis)
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Research at the master’s degree level and compile into a thesis.
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(Advanced Managerial Economics)
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Analysis and application of micro and macro economic theories for business decision making.
Demand analysis. Estimation and forecasting demand. Production and cost. Market structure, price theory
and pricing in practice. Competitive stratergies. Relationship among demand, price, cost, and profit.
Investment analysis and investment decision. Macroeconomics theories. Macroeconomic indicators and

policies.
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