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Doctor of Philosophy Program in Business Administration
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Doctor of Philosophy (Business Administration), Ph.D. (Business Administration)
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(Advanced Quantitative Methods in Business Research)
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01140611  Uswymederumanslun1sidugsna 3(3-0-6)
(Philosophy ofSocial Sciencesin Business Research)

01140613 U%ﬂuzyma:wqwﬁmwam%uqﬂ 3(3-0-6)
(Advanced Marketing Theory and Philosophy)

01140681 Fosannensiu 3(3-0-6)
(Selected Topics in Finance)

01140682 Fouamznensians 3(3-0-6)
(Selected Topics in Management)

01140683 F09RNIENNSIANTSNNSHER 3(3-0-6)
(Selected Topics in Operations Management)

01140684 Fosamzvensnan 3(3-0-6)
(Selected Topics in Marketing)
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(Selected Topics in Accounting)
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(Selected Topics in Business Administration)
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(Special Problems)
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(Thesis)
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(Philosophy of Business Administration)
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(BusinessStatistics and Quantitative Analysis)
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(Advanced Qualitative Methods in BusinessResearch)
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(Philosophy of Social Sciencesin Business Research)
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Philosophical foundations of social sciencein business research. The uses of language with special
reference to concepts of business research process in terms of meaning, understanding, definition, and
verification, theory building and causal inference, understanding of systems theory and other business theories.
Empirical reasoning, discovery, verification, and experimental confirmation.The role of values in business

research and business research design.
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(Philosophy of Business Administration)
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Development of skills and fundamentalknowledge relating to business administration in
management, marketing, operations, finance, and accounting; significance of changing global contexts, impacts

of globalization and information technology on business research topics.
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(Advanced Marketing Theory and Philosophy)
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Roles of marketing in business administration function. Integrate the philosophy of science with

marketing theory and research. Theory building via analysis of marketing behaviors.
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Business Statistics and Quantitative Analysis
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Statistics used in business analysis, discriptive statistics, normal distribution. Hypothesis testing.
Chi-Squares. Analysis of variance. Correlation coefficient and regression analysis. Statistical process control
and forecasting methods for business decision making. Computer applications and interpretation of computer

output.
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Selected topics in finance at the doctoral degree level. Topics are subject to change each semester.
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(Selected Topics in Management)
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Selected topics in management at the doctoral degree level. Topics are subject to

change each semester.
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(Selected Topics in Operations Management)
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Selected topics in operations management at the doctoral degree level. Topics are

subject to change each semester.
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Selected topics in marketing at the doctoral degree level. Topics are subject to change each

semester.
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Selected topics in accounting at the doctoral degree level. Topics are subject tochange each

semester.
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(Advanced Qualitative Methods in Business Research)
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Advanced qualitative methods for business research.Intensive consumer behavior research.

Techniques in advanced operational qualitative research. Advanced qualitative data analysis and reporting.
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Questionnaire design, sample size calculation, sampling method and reliability analysis. Multivariate
statistical analysis techniques. Multiple regression analysis, multivariate analysis of variance, two-way analysis of
variance and factor analysis Moderator variable, mediator variable, and nonparametric statistics. Applications of data

analysis for business research
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Selected topics in business administration at the doctoral degree level. Topics are subject to change

each semester.

Funun 1
(Seminar)
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Presentation and discussion on interesting topics in business administration at the

doctoral degree level.
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(Special Problems)
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Study and research in businessadministration at the doctoral degree level and compile

into a written report.

Ineriwus 1-36
(Thesis)
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Research at the doctoral degree level and compile into a thesis.
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