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History and concept of economic doctrine. Cooperative philosophy, values and ideology. Cooperative doctrine.
Comparative study of cooperative philosopher’s concepts and other philosopher’s concepts in economic doctrines. Development

of the cooperative principles and implementation in foreign and Thai cooperative movements.
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mnAan WL maNLas i ATYgmansainsal vdnnquiisugmanigania Mhassgndtuannsaiusziamsing
7 lun1swdn n1sna1a NMsimunsIAINsiMuATUIAUsENeUNMSAMINZaL MIUszenduAnyszr3Ulne waznquiinud wenns
sflunisgsieannsal ndnnguiirsegrmansuninuasiasegmansatannis fussuvannsalludssiuatosnm uaznisiiulavesssuy

wisugia UssiusinaiounAnnguijirsegmansiuannsailnowazannsel lusnsUssina



Concept of developing principle and theory of cooperatives economics, microeconomics theory which is
applied to each type of cooperatives such as producing, marketing, pricing, the optimal size of enterprise. The application of
democracy doctrine and game theory in doing cooperatives activities. Essence of macroeconomics and welfare economics and
cooperatives system in stability and growth aspects. Contemporary issues in economics theory toward Thai and foreign

cooperatives.
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Concepts and principles in organizational risk management for cooperatives, analysis and tools for advanced
risk management in credit, market, liquidity, and operations for cooperatives, risk management for different types of cooperatives,

sensitivity test in critical situation, and study of organization risk management of global enterprises to Thai cooperatives business.
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Principle of cooperative business management in dynamic environmental context. Strategic management
process. Strategic planning. Cooperative environment analysis. Cooperative strategic planning. Tools and technique for strategic

analysis in Cooperatives.
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Cooperative accounting act . Financial statement for cooperatives. Cooperative financial statement analysis.
Cost behavior and cost estimation. Variable costing and report. Pricing. Standard costing and variances. Cost allocation and activity-
based costing. Responsibility accounting. Cost analysis for decision making. Budgetary for planning and controlling. Statement of

cash flows.
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Roles and functions of financial management in cooperatives business. Financial environment in cooperatives

business. Financial statements and the analysis of financial statements. Mathematical finance for cooperatives business. Risk and

return. Valuation. Long-term investment decisions. Cost of capital and capital structure of cooperatives. Long-term financing



decisions. Financial forecasting. Planning and budgeting in cooperatives business Working capital management and short-term
financing. Dividend and patronage refund. Failure reorganization and liquidation. Financial technology and innovation in

cooperatives business.
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Appropriate analysis tools for Cooperative decision makings including Linear regression and estimation.
Computation of confidence interval and hypothesis testing. Functional forms. Nested and non- nested model and testing.
Autoregressive model and distributed-lag model. Instrumental variable method. Causality test. Simultaneous equation model. Two-

stage least squares. Qualitative variable and regression analysis.
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Marketing concept of cooperatives business, revolution of marketing concept and marketing process, analysis
of marketing environment and competitive forces impacting to cooperatives business, theory of consumer behavior in cooperatives
business, designing the segmentation, targeting, positioning, and marketing mix for cooperatives business, traditional and new
generation cooperatives and social enterprise marketing, marketing strategy of agriculture and non-agriculture cooperatives, digital

marketing for cooperatives business and social enterprise, global marketing and contemporary issues for cooperatives marketing
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Cooperative laws, civil and commercial laws, criminal laws and other laws related to cooperative operation

and management.
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(Social Enterprise and Cooperatives for Community Development)
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Study on context and basic concepts of social enterprise. Social enterprise business models and operations.
Social business plan. Study on concepts and theories for community development. Forms and operations of cooperatives both in
Thailand and abroad. Comparison between social enterprise and cooperatives on community development in the economic, social

and environmental aspects. Contemporary issues for sustainable community development.
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Context and basic concepts about knowledge in cooperatives. Theory of knowledge management in
cooperatives. Knowledge management process. Knowledge management tools. Technology and knowledge management in
cooperatives. Role of a promotion officer and development of promotion officer in cooperatives. Cooperative knowledge

management in Thailand and abroad. Applying knowledge management for cooperative development.
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Microeconomic theory relating to behavior of producers, consumers and markets. Macroeconomic theory

concerned with aggregate economy monetary and fiscal policy for cooperatives business management.
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(Research Methods in Cooperatives Economics)
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Principles and research methods in cooperatives economics. Problem analysis for research topic
identification. Data collection for research planning. Identification of samples and techniques. Statistical analysis, interpretation

and discussion of research result. Report writing for presentation and publication.
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(Independent Study)
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Independent study on interesting topic at the master's degree level, compiled into a report.
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Selected topics in cooperatives economics at the master's degree level. Topics are subject to change each

semester.
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Presentation and discussion on current interesting topics in cooperative economics at the master's degree

level
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Study and research in cooperative economics at the master's degree level and compiled into a written

report.
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(Thesis)
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Research at the master's degree level and compiled into a thesis.
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